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Saturday, November 7, 2009 

“A day with the Grizzlies” 

Sh
irt

 si
ze

s a
nd

 #
 

S 
   

M
 

 
L 

   
X

L 
 X

X
L 

  X
X

X
L 

Grizzly Coaching Clinic ‘09 
Saturday, November 7 

 
9:00-10:30 am  Lady Griz Practice 
10:45-11:45 am  Gary Turcott  
11:45 am-1:15 pm Griz Practice 
1:15-2:00 pm  Lunch 
2:00 pm-3:00 pm Skip Molitor 
3:00 pm-4:00 pm Warren Friedrichs 
4:30 pm   Social 
 
Coaching Clinic Features  
• Continuing Education Credits 
• Grizzly/ Lady Griz Practices 
• Guest Speakers/ Handouts 
• Lunch Provided 
• Raffle Prizes 
• Coaches Shirt 
• Social 
 
Registration 
The clinic will be held at the Adams Center.  You may pre-
register or sign up at the door.  We will need some indica-
tion of shirt size.  Please send registration form back 
with payment.  Registration at the door begins at 8:30 
am. 
Cost 
Pre-registration cost will be $40 per coach.  Each addi-
tional staff member will be $30.  Day of clinic cost will be 
$50.  Call Julie at 406-243-5334 with questions. 



The most important informa-

tion is included here on the 

inside panels. Use these pan-

els to introduce your organiza-

tion and describe specific 

products or services. This text 

should be brief and should 

entice the reader to want to 

know more about the product 

or service. 

You can use secondary head-

ings to organize your text to 

make it more scannable for 

the reader. 

Lorem ipsum dolor sit amet, 

consectetuer adipiscing elit, 

sed diem nonummy nibh euis-

mod tincidunt ut lacreet dolor 

et accumsan et iusto odio 

dignissim qui mmy nibh euis-

mod tincidunt ut lacreet 

dolore magna aliguam erat 

volutpat. 

Secondary Heading 
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh 
euismod tincidunt ut lacreet dolore magna 
aliguam erat volutpat. Ut wisis enim ad 
minim veniam, consequat, vel illum dolore 
eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui 
blandit praesent luptatum. Lorem ipsum 
dolor sit amet, consectetuer adipiscing elit, 
sed diem nonummy nibh euismod tincidunt 
ut lacreet dolore magna aliguam erat volut-
pat. Ut wisis enim ad minim veniam, conse-
quat, vel illum dolore eu feugiat nulla fa-
cilisis at vero eros et accumsan. 

Secondary Heading 
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh 
euismod tincidunt ut lacreet dolore magna 
aliguam erat volutpat. Ut wisis enim ad 
minim veniam, quis nostrud exerci tution 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis te feugi-
facilisi. Duis autem dolor in hendrerit in 
vulputate velit 
esse molestie 
consequat, vel 
illum dolore eu 
feugiat nulla fa-
cilisis at vero eros 
et accumsan et 
iusto odio dignis-
sim qui blandit 
praesent luptatum 

zzril delenit au gue duis dolore te feugat 
nulla facilisi. Ut wisi enim ad minim ve-
niam, quis nostrud exerci taion ullamcor-
per suscipit lobortis nisl ut aliquip ex en 
commodo consequat. Duis te feugifacilisi 
per suscipit lobortis nisl ut aliquip ex en 
commodo consequat. Lorem ipsum dolor 
sit amet, consectetuer adipiscing elit, sed 
diem nonummy nibh euismod tincidunt ut 
lacreet dolore magna aliguam erat volut-
pat. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Caption describing 
picture or graphic. 

Caption describing 
picture or graphic. 

Webb Electronics, Ltd. 

Main Inside Heading 


